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Three Design Basics for Virtual Training
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Four Considerations for Global Audiences from geographically
ispersed locations,

using a web-based

1 Cultural Differences. Its important to create and maintain a comfortable classroom platform.

environment for all. Therefore, strive for neutrality and inclusion.

2 Language Barriers. Use clear and concise language, avoiding jargon and
slang. Allow for extra time during activities, and share materials in advance.

3 Expectations about Learning. Recognize different perceptions about
training classes. Set expectations from first contact, establish ground rules,
and provide flexible learning options.

Technology Issues. Factor in a variety of devices, and varying internet
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